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Step 1: Why do you need a website?

Look 
professional

Provide 
information

Sell products 
and services

Reach 
new 

customers

Market 
research

Support 
your 

customers

I don’t!
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Look professional
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Support your customers
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Market research
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Sell products & services
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Provide information
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Reach a wider market
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I don’t need a website

You have one now

• Clear down your old site –
don’t just leave it online to 
give your brand a bad name

• Take your web address off 
your business cards and 
stationary

• Ask other sites to remove 
links to your web address

You don’t have one yet

• Consider purchasing the 
domain name for your 
business in case you want to 
go online later

• Take up an email only 
hosting package so you can 
use fred@mybusiness.co.nz
as your email address
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Step 2: Web Marketing

All 4 Ps
Product – price –
promotion - place

Internal 
adverts

Internal links 
(Navigation)

External links

External 
adverts

Search ranking

Traffic

Click throughs

Conversions
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Step 3: Is your site FFP?

Your customers say:

 Looks good

 Easy to use

 Easy to find

 Loads quickly

Meets my needs
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FFP: Looks good

• Good contrast between text and background 
colours and between different page elements

• Styles are repeated down the page

• Page elements are lined up neatly

• Related sections are grouped together

• Not too much writing on a page
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FFP: Easy to use

• Clear navigation paths – I can find what I’m 
after on the site easily

• Lots of internal links between pages

• Shortcuts to popular items

• Main navigation on every page

• Designed to be accessible to all

• Help is on site where needed
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FFP: Easy to find

• High search engine ranking for the keywords I 
use

• Attractive and eye-catching adverts

• Site is working when I want to go there

• Address is easy to remember

• Plenty of links to follow from related sites
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FFP: Loads quickly

• Located in the same country I am

• Low page size

• Low graphics

• Low flash or no-flash option

• Dynamic site
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FFP: Meets MY needs

• Clear and appropriately simple language

• This was what I was searching for

• Content is kept current, interesting and 
informative

• I will clearly benefit through returning to the 
site

• Written for ME not for YOU
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Step 4: Understanding your ROI

Benefits

Traffic

Click 
throughs

Conversions

Costs

Marketing

SEO

Navigation

Content
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Conclusion:
A website is like any other business

• Understand the purpose of your site and make it 
clear to your web designer

• Develop a marketing plan and set goals
• Check that your site is FFP
• Monitor your ROI and be prepared to change 

your site frequently.

Remember - It’s OK to say NO
A poorly executed and out-of-date website

is worse than no website at all.
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