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Step 1: Why do you need a website?

Look 
professional

Provide 
information

Sell products 
and services

Reach 
new 

customers

Market 
research

Support 
your 

customers

L ŘƻƴΩǘΗ
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Look professional
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Support your customers
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Market research
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Sell products & services
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Provide information
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Reach a wider market
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L ŘƻƴΩǘ ƴŜŜŘ ŀ ǿŜōǎƛǘŜ

You have one now

ÅClear down your old site ς
ŘƻƴΩǘ Ƨǳǎǘ ƭŜŀǾŜ ƛǘ ƻƴƭƛƴŜ ǘƻ 
give your brand a bad name

ÅTake your web address off 
your business cards and 
stationary

ÅAsk other sites to remove 
links to your web address

¸ƻǳ ŘƻƴΩǘ ƘŀǾŜ ƻƴŜ ȅŜǘ

ÅConsider purchasing the 
domain name for your 
business in case you want to 
go online later

ÅTake up an email only 
hosting package so you can 
use fred@mybusiness.co.nz
as your email address
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Step 2: Web Marketing

All 4 Ps
Product ςprice ς
promotion - place

Internal 
adverts

Internal links 
(Navigation)

External links

External 
adverts

Search ranking

Traffic

Click throughs

Conversions
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Step 3: Isyour site FFP?

Your customers say:

VLooks good

VEasy to use

VEasy to find

VLoads quickly

VMeets my needs
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FFP: Looks good

ÅGood contrast between text and background 
colours and between different page elements

ÅStyles are repeated down the page

ÅPage elements are lined up neatly

ÅRelated sections are grouped together

ÅNot too much writing on a page
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FFP: Easy to use

ÅClear navigation paths ςL Ŏŀƴ ŦƛƴŘ ǿƘŀǘ LΩƳ 
after on the site easily

ÅLots of internal links between pages

ÅShortcuts to popular items

ÅMain navigation on every page

ÅDesigned to be accessible to all

ÅHelp is on site where needed
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FFP: Easy to find

ÅHigh search engine ranking for the keywords I 
use

ÅAttractive and eye-catching adverts

ÅSite is working when I want to go there

ÅAddress is easy to remember

ÅPlenty of links to follow from related sites
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FFP: Loads quickly

ÅLocated in the same country I am

ÅLow page size

ÅLow graphics

ÅLow flash or no-flash option

ÅDynamic site
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FFP: Meets MY needs

ÅClear and appropriately simple language

ÅThis was what I was searchingfor

ÅContent is kept current, interesting and 
informative

ÅI will clearly benefit through returning to the 
site

ÅWritten for ME not for YOU
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Step 4: Understanding your ROI

Benefits

Traffic

Click 
throughs

Conversions

Costs

Marketing

SEO

Navigation

Content
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